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Program at a Glance

Oral Presentation Program
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The Development of The Process of Transfer the Use of Information Technology
in Digital Marketing for Promote Agricultural Products And Local Wisdom
in Smamut-prakan Province
alguiley w33, N39509 vgun9

AUZAFANENS UNTINENSETIUAEUYS

* Corresponding Author: natchanun.s@dru.ac.th

UNANED

mefeatall Sgusrasdiflefinunasianssuiunismeneanislinalulafansaumediunsnainddva uasdng
wadunvdadiuinsensiinInaindata Inaeuniueudesnstuaindnngulamiagueu 79 wis S1uau 174 au Taensdu
aa1n (Simple Random Sampling) lathesAUszneuAuABINSIURRILINSEUIUASANENEANSIEALLLagaNTaULIARIUNITAATN
AdvianugUuuUnIEUILINISIANIsAmS 7 Suseu (Muuuimnsdidneu nas) iuunFeusiaiiifeesulay wasldngdusiiesng
dmfunismeaeaieuduiu 79 A nn1sTuaanaelunguIavnaguey 79 Wi

1) au1¥nnquivianiagusuiainudesnisdinvenisldmaluladarsaunadunisnainddsia 4 a1 laun 1) nsld
weluladadelvllunindifagndn 2) nsaduassddomidamninails 3) mylneiuandonngui@olanizianzas way 4) n1s
thiauesieazidenmuduiives eglussduunniian (X = 4.32, S = 0.76)

2) nszvrumsdenennsldinalulafasaunadiunisnaiadivianugluuunszuaunsdanisanud 7 duneu (u
wuwnsdiney nws) Muuneutaifideoouladerudomsiinu msldmaluladfitadunisaini 4 diu liun 1) nsld
walulafasdglmilunindrdsgnén 2) nsadsassddomiifianuinadla 3) msliesgiasdennguidelanizsazauay 4) n1s

Ynaueeazdeamiududives ldanadeanumnzauvenilomeglussauuniign (X = 4.94, S = 0.11)

'
aa o =

3) HAFUONENUTINYENTIINTAAIARTTR MarINNIsTEuinTEUINNSINgenmAlulagiuNTIaIRAGRYE Litedaasy

HARSIIMINTNERS wazn iUy ieddu nguiamisguey gneu1and Sminayvsusinig lAnadeganinnaeiningd (70%)

winfudosas 81.89 uazANToaULINASHILYINTU 9.48 Amusng (t) Wiy 1.78 gendnasidinslfegsidfod oy .05

The purposes of this research to study and develop the process of transferring information technology in digital
marketing. And study the achievements of digital marketing skills Has developed a system according to needs with 79
community enterprise, 174 members, by lottery (Simple Random Sampling), The required elements were used to develop
the process of transferring the use of information technology in digital marketing according to the 7-step knowledge

management process (according to the Office of the Public Sector Development Commission's guidelines) through online

10| Page
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multimedia lessons. And get a sample group for the experimental study of 79 people from the lottery within 79 community
enterprises.

1) Members of the community cooperatives subject group needed to have information technology skills in digital
marketing in 4 areas: 1 Using modern technology to reach customers 2.Creating interesting content 3. Analyzing and selecting
specific buyer groups and 4. Presentation of ownership details. is at the highest level (X =4.32, S = 0.76)

3) The process of transferring the use of information technology in digital marketing according to the 7-step
knowledge management process (according to the Office of the Public Sector Development Commission's guidelines) through
online multimedia lessons The need for skills in using digital technology in all 4 aspects of marketing is as follows: 1) Using
modern technology to reach customers 2) Creating interesting content 3) Analyzing and selecting specific buyer groups and
4) Proposing ownership details. The average content suitability was at the highest level ("X" = 4.94, S = 0.11).

2) Achievement in digital marketing skills After learning the digital marketing technology transfer process to promote
agricultural products and local wisdom Community Enterprise Group, Bang-Phli District, Samut Prakan Province. The average
score was 81.89 percent, The standard deviation was 9.48, and t value was 1.78, Which was significantly higher than the set

criteria of .05.

AaAY: nszvIunIsaIenenmaluladarsauna; n159aInada; IS mMAITNTY

The process information technology transfer; Digital marketing; CommunityEnterprise

ONEOO3
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LU NNITENTEAUNITUINTIANT TN YUYUYDIAUALA 9D
Guidelines for raising the level of community enterprise management

of Tao Ngoi Subdistrict.

a (3

Yygdus Unuaan, 31391 A3

ANEINYINITIANTT UMINGIRYTWADANAUAT

* Corresponding Author: piyachint.p@snru.ac.th

UNANED

v
o

A15398ATIY

o

qUsTasAflofIUuUIMMINsENsET UM SUIINsIansiaviaguruvesiainaes Ussansildluanide
psil Ao '3amﬁm;mu1wumﬁ”uﬁﬁmawmaaﬁlﬁﬁm‘wzLﬁsml”iﬁ’mimma%mmimwm U 25 NAN UagnauIegne 91UIU 3 nau
Fafndenlngnisuaanmnanngulszanslaonisuseiiudnenmnisuimsdans weadlefililunsideldun wuuduniwali e
Tasea$s uazuuudang Tassmsidei 1adfidonssan Wud Auade sfevas uazadsauunasg

Nan1TITENUI FamRaurungudoenea 3 nau Tiihuseiiuan 7 ey laun 1) guiiagmsusmsiamnagusy
2) NMFINUNUNTANTUNUTAMAIYUIU 3) N15UTMITAAIA 4) N1TIANTITANNF UagTBYE 5) N1TUTMITANTNTAmAIYUYY
6) M3dnnsaufmIeUInig uag 7) madndnisiuiiuadamiayuru Jenansussiiiluudassidiueglussiuviunaniuay seiu
U3uUss inadafuuumndlumssnssdiumsuimsdanmanguresmuies liutaznguiuumdlunmssnssdunmsuimsdanangui

wansinsulumulssinuiisisaihunUiulss

The purpose of this research was to find ways to improve community enterprise management in Tao Ngoi Subdistrict.
The population used in this research were 25 community enterprises registered with the Department of Agricultural Extension
and 3 sample groups selected from the population which were selected by drawing lots from the population by evaluating
management potential. The tools used in the research are: Semi-structured interview and observational form. This research
project. Descriptive statistics were used: mean, percentage, and standard deviation.

The results showed that The 3 sample groups of community enterprises took issues from 7 categories: 1) community
enterprise leadership and management 2) community enterprise operation planning 3) market management 4) knowledge
and information management 5) member management community enterprise 6) product or service management and 7)
community enterprise performance results which the assessment results for each issue were at the moderate level and at
the improvement level. To create a guideline to raise the level of management of their own group. Therefore, each group

has different guidelines for raising the level of group management according to the issues that need to be improved.
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Factors influencing food freight in Thonburi district, Bangkok.
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The objectives of this study were to analyze factors influencing to the determination cost for food delivery in
Thonburi district, Bangkok. This research used quantitative research method for analyzing the factors, synthesizing the relation
of these factors, and testing the research hypothesis. Based on the findings, it can be concluded that to analyze the reliability
of research instrument by Cronbach's alpha coefficient greater than 0.70, statistical analysis by descriptive statistics:
frequency, percentage, mean, standard deviation, and hypothesis testing by One-Way ANOVA to analyze variance then
multiple comparison for pairwise comparison.

The results of the research revealed that frozen food were more important to cost for food delivery than dry food,
food transportation for distances ranging from 1-10 kilometers were more important to cost for food delivery than 20
kilometers, the transport of food by air-conditioned solid vans were more important to cost for food delivery than
transporting food goods by motorcycles and food shipments of 100 units or more were more important to cost for food
delivery than food shipments of 1 to 20 units. Moreover, a high level of factor that influencing food delivery pricing in
Thonburi district Bangkok is the product characteristics that respectively followed by the type of vehicle service, number
and density of goods, freight distance and the least factor influencing is other cost.

AEIARY: NITAIMUATIATY TIAIMIVUENEURAY; FUAIDINIT
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RISK AND RATE OF RETURN OF SECURITIES IN THE INDUSTRY SECTOR BY USING
CAPITAL ASSET PRICING MODEL (CAPM) : SECURITIES CASES OF INDUSTRIAL
MATERIALSM AND MACHINERY BUSINESS

CY = a9 (% v (%
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The purposes of this research were 1) To know the rate of return and risk of investing in securities, industrial materials
and machinery. industry group Stock Exchange of Thailand 2) To analyze and compare the rate of return and risk. of industrial
and machinery securities industry group with the rate of return and risk of the Stock Exchange of Thailand 3) To analyze and
compare the actual rate of return with the expected rate of return. of securities, industrial materials and machinery industry
group Stock Exchange of Thailand. The securities used in the study are 14 securities in Industrial Materials and Machinery
sector, namely ALLA, ASEFA, CPT, CRANG, CTW, FMT, HTECH, KKC, PK, SNC, STARK, TCJ, TPCS and VARQ, are studied using
monthly secondary data. From December 2019 to December 2022, including a period of 3 years, and analyzed data using

the Capital Asset Pricing Model (CAPM).
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The study found that All securities studied have 12 securities that investors should invest in, namely ALLA, ASEFA,
CPT, CRANE, CTW, FMT, HTECH, PK, SNC, TCJ, TPCS and VARO, and 2 securities are KKC and STARK that should not be

invested. invested in LRH

AEIALY: NanNINEVLIAgINVIANNTINTTHLAZIATE9TNT; CAPM (Capital Asset Pricing Model); pa1usdeananysngvaingsia
TA99nAIMNTIULALIATONINT; HANDUUUNANNINEVINGTNTITNQNAINNTTUUAZIATENINT
Industrial materials and machinery securities; CAPM (Capital Asset Pricing Model); Risk on the securities in Industrial

materials and machinery securities; Return on the securities In the securities in Industrial materials and machinery
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The Use of Consumption of Sign Concept to Value Addition to Community

Products based on Community Identity
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The purpose of this research were develop product and packaging Bhutanese fairy mushroom chili paste based on
the identity of Khlong Tanode Community, Minburi District according to the consumption of sign concept. For data collection,
quantitative research approaches were used in the community participation process of research and development
(Participatory action research). Observation and focus group techniques were used with 12 Khlong Tanod community
housewives who need to creatively grow the community in terms of boosting product value and value based on local

identity. According to the findings of the study, use the development approach based on the consumption of sign concept,
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there are three product value: 1) Use value, using the concept of versatility in developing Bhutanese fairy mushroom chili
paste, it can be used to cook both savory and sweet dishes, and use special spices of Muslim housewives. 2) Sign value,
using the concept of food experience, universality, simplicity and local. 3) Symbolic exchange, using the concept of memory
formation, Bhutanese fairy mushroom chili paste symbolizes the intention and gratitude of Muslim housewives who want
consumers to eat delicious, clean food and souvenir food. Development of products and packaging based on the identity
of the Klong Tanode Community according to the consumption of sign concept, there are five creates value for the
community: 1) Food; Muslim housewives takes pride in their craftsmanship and food taste. 2) Income; Muslim housewives
have more ways to earn more income. 3) Image; Community products help raise the image of Muslim housewives from
relying on others to self-reliant initiatives. 4) Unity; Community products create groups, discussions, and collaborations for
community development. 5) Identity; Community products give local identity. and promote the potential of the community

in other areas.
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BCG Economy nessuumlgaunuyiirluniangiuesn

Integrating knowledge and expanding research towards sustainable economic
development according to the BCG Economy approach throughout the blue

swimmer crab's supply chain in the Eastern region of Thailand
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Applying knowledge from science, research, and innovation to establishing the CrabBank and strengthening the local
fishing community was driven through 4 main steps: 1) collecting and synthesizing relevant knowledge, 2) establishing the
CrabBank community, 3) academic service and knowledge transfer, and 4) monitoring and promotion. As a result, 40
CrabBanks, including four CrabBank learning centers, were established and distributed along the eastern coastal region of
Thailand. The project also integrates CrabBank activities with other activities along the blue swimming crab (BSC) production
chain, such as local tourism development, local product promotion, environmental conservation, and local business
marketing throughout the project's operation for over five years. A study on the project's success found that the positive
effect of CrabBank activity, i.e., releasing baby blue swimming crabs Zoea stage to the wild, can increase the recruitment
rate and the catch of blue swimming crabs in the study fishing grounds. The number of blue crabs caught in the study area
and fishermen's income increased. The BSC catch was reaching from 4,339 to 11,102 matrix tons, and the average income
of the BSC fisherman increased from 16,017+6,387 to 31,219+29,732 B. Other more, the indirect benefits from the operation
of CrabBank are the benefits related to tourism, local products, and local restaurants. There are at least 40 communities
that benefit from CrabBabk's operation throughout the supply chain in the eastern region. The study of the value of blue
swimming crabs that increase through the supply chain provides a clear and informative view of the project's impact. The
BCG economy approach is also used to encourage the CrabBank operation to add more value to blue swimming crabs and
create good socio-economic impacts on communities in the eastern region. Operations at all stages involve the participation
of stakeholders from different sectors in the blue swimming crab supply chain of the eastern region. At the end of the
project, economic value can be created in the blue swimming crab supply chain. Fishery resources related to blue swimming
crab fishing are used cost-effectively and sustainably, promoting the stability of the coastal fishing communities in the study

area to adapt well to economic changes outside the community.
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Successful Management of Community Enterprise: A case study of Khong Kham

Chili Paste Community Enterprise
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The group management is a gathering of villagers who work in the same occupation and jointly create rules and
regulations by gathering of members to provide mutual assistance, occupational stability and continuous earning. The
objective of this study was to examine the successful management of community enterprise: a case study of Khong Kham
chili paste community enterprise. The data was collected from Khong Kham chili paste community enterprise by in-depth
interview and focus groups.

Khong Kham chili paste community enterprise has gathered to produce Larb Chilli Paste from tacit knowledge and
wisdom by learning from the action to develop for adding value of products. The result showed that successful management
of community enterprise due to strong leadership in collaboration, planning, division of the working structure of board and
management of group member to driver of the production and marketing process to be explicit strong group and increase

revenue.
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FACTORS INFLUENCING THE DECISION TO BUY PLA SOM OF COMMUNITY
ENTERPRISES FOR ORGANIC AGRICULTURE AT BAN PAEN
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The objectives of this research were to study (1) demographic characteristics affected on purchasing decisions of pla
som in Sakon Nakhon Province, (2) buying behaviors in pla som in Sakon Nakhon Province, and (3) marketing mix 4P's. affected
on the decision to buy Som Pla in the area of Sakon Nakhon Province. The sample used in this study was 400 people who
had and never consumed pla som by using a questionnaire as a tool. which has the weight of the component Results with
Multiple Regressions analysis.

The results showed that (1) Most of the respondents were male, 115 cases, under 18 years old, 135 cases, marital
status, 135 cases, diploma/high vocational education. There are 84 cases, income is less than 8,000 baht, there are 118 cases,
personal business/trading, there are 94 cases, consumed once a month, there are 87 cases.(2) Respondents gave important
levels in order of average scores, namely, product factors (x=4.36), price factors (x=4.35), and marketing promotion factors
(x=4.35) were the most important. Place or distribution channel factor (x=4.30) and product purchase decision factor (x=4.29)
were all at high level.(3) The results of the analysis using multiple regressions analysis found that the product side location
or distribution channel and marketing promotion Influence the decision on buy Pla Som. But in terms of price, there is no
influence on the decision to buy Pla Som.

AaIAgy: Iamnayuyy; Uaras; msinaulate
community enterprises; pla som; purchase decision
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A Study of Local Wisdom Utilization of Bamboo and Driving BCG Economy

in Ubon Ratchathani Province

ausen nzaudR, Uguned wnds

a Y o a a a A - a a
UNMINYIQYINVAHYUAINVEIU taUN 2 0.91%87U M.IULJJ@Q 8.1 UATITIIU 2.9UATIVEU 34000

* Corresponding Author: patompong.s@ubru.ac.th

UNANED

'
a v a a

nsAnwniidyaviediumsldusslevdanliiunsduiniowasugia BCG Tuiundminguasivsnil duuimienisaues

{77

o Ya

WIEI1YA3LATINITEY SN UGN TN AYSUTDIINNTTTIYNT ALLAANTTYINSAUTIYERY deuususIwNNTs FIdeldviinisfinem

3 3 ]

Taya uarnguiiinedtes IWnsandunsideisuiuanmsfnwdeya Teyagid yayrnislduseleniainlianurainnatems

v
a 1 I3 v a

Fainmaeswianugiin ndaduginsldusylevianbiludwminguasivsil lnedinguszasdlunuidedsll (IWefnusausiuesd

q

1%

avudgitlyaviosiu mslivsslevianlifumsdundouasgia BCG luituiitminguasivstdl Anvisusiuesdamiudgfityg
vioshu nsliusslovinnlifunistuindoussgia BCG luiiuiitminguasesil (2) iedngiioesdauinidaynviosiunisld
Ustlominnldlludminguanesi Inedunsiiewugldiinuaslumsasiiufidrsedldfmualunuids mawe uasaseiug
sulufshegrnshliluliusslond Tnesusullundsdogiio(a)fafusuniuglismzanetugiienseysndluiiud

wnInedesusiauasvsnd Inenesthusdes Tnalunsihiuglifinudiulunsasiufidisianauidvumiz seeiudiiie

&

Juniseying wazdsanunsaduumainsSeuilituguwulndifes uazdaonndasiuiusiaumineds Aduuminerdedfienamn

'
v a a v Ya o

vieadudneie lnesideassllaazdiduldinisasiuiidimminensluiuidmune iuvdeya Tinsievie sdanug gldagives

U

v P v '
o =

WUATUY WNNUTEYN YSUINsmansiingites Iagr1unszuIuNT wazAIele 817y Mssusulsfuinismsing uay

Yeeiug Msvawkazn s ldusslevivesliwiasanenug Ineliiunlunsfnwasil Fmanssy Uhuyminng suayvng 81ne

a o @ o =

P3UTITIU JNIARUATIVIIEINONTINUIAE SNNDITFTUTITIU FamInguaT1vs1il inanssu snneluadu Jaminguasiusiil wud

'
a v a I

] A o ' Y X & A ° Y o v o a Aa ) |
wnanssunthlaunlduselonine 3 aundunsiiiergidygywisduunldiaunlasanderinue gidyyideglugusunninuide

Al 1]

'
o

gonlagilmnueuledluinalasugiagnsiaundsdy

£y

Anizd1T8ladeyarnnsdnyiunasuragdaanviesdunisiivselonianlidunistuindewasygiia BCG luiiunfmin

Y

guas sl audunsinusivnudeyaiugii wilsde alle aulutinsveneiudii luwsiuiuminendesivdgavasvsil 91nn1s

auiuiiide uwasivsiunudeya uasld@nwvnieidudeyanugin vivde Aflelaefifidevigyyas lunisinswaundeyaiugis

yi9de Alle

edD_

22| Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University

v

$1B1NIT8

M5UsEYUIYINITIEAVUINIYIA UasTEAUYIA 190308 AT of U] o - 0b WRATNIYY &b Bl WNTINGIETIVANINAUAT & ml flif
RUNIRAZ Wi IE? ZL Rajabhat University ]

https://runirac.snru.ac.th/

A Study of Local Wisdom, Utilization of Bamboo and Driving BCG Economy in Ubon Ratchathani Province There are
guidelines for responding to the Royal Initiative of the Plant Genetic Conservation Project. HRH Princess Maha Chakri
Sirindhorn Princess Maha Chakri Sirindhorn The researcher has studied the data. and related theories The method of
conducting research begins with the study of data. Knowledge of bamboo utilization, biodiversity of bamboo species
Bamboo, a product of bamboo utilization in Ubon Ratchathani Province with the following research objectives: (1) to study
and collect knowledge of local wisdom The utilization of bamboo and driving the BCG economy in the area of Ubon
Ratchathani (2) To prepare a manual for knowledge of local wisdom on the utilization of bamboo in Ubon Ratchathani
Province. By bringing bamboo species found in the survey areas that have been determined in research, cultivation and
propagation. Including examples of the use of bamboo. by collecting them in the handbook (3) To collect bamboo species
to propagate for conservation in the area of Ubon Ratchathani Rajabhat University. Ban Yang Noi Campus By bringing bamboo
species that were seen in the survey area from the research to grow propagate for conservation and can also be a source of
learning for nearby communities and also in line with the mission of the university which is a university for local development
as well Also, in this research, the research team has conducted an area survey of resources in the target area, collecting
data, analyzing the body of knowledge. wisdom of that area to bring to the meeting integration of related sciences through
the process and tools such as cultivation workshops and breed development and utilization of each species of bamboo The
study areas are as follows: Handicraft Ban Bung Wai, Bung Wai Subdistrict, Warin Chamrap District Ubon Ratchathani
Province,balai handicraft Warin Chamrap District Ubon Ratchathani Province, handicrafts Khong Chiam District Ubon
Ratchathani Province Handicraft areas that use bamboo for the benefit of all 3 areas are bringing local wisdom to be
developed by using skills. knowledge existing in the community to develop further by linking the economic model to
sustainable development

The researchers gathered information from the study to summarize the results of local wisdom, utilization of
bamboo and driving the BCG economy in Ubon Ratchathani Province. Until collecting bamboo species information, books,
manuals, including bamboo propagation. in the area of Ubon Ratchathani Rajabhat University from the research area and
collect information and studied information about bamboo species, books, manuals, with experts assisting in the

development of bamboo species information, books, manuals

AraAgy: Hidyeyiesiu; IW; luwaimsygna BCG

Local Wisdom,; Bamboo; BCG Economic Model
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Factors influencing shopping decisions on social media : a comparative case study

between facebook and tiktok platforms
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The research was aimed at (1) studying the list of people who have been favored, reviewing every part of the
shopping decision on social media, and (2) studying the people who have been favored by the people who have been
favored. Don't forget to collect all Followers (3) Study the respondents of the competitors who are still competing to follow
up on all results (4) Study the suitability of medical care that customers will receive the image of the organization, shop,

app. application, do not forget to follow the work of users (5) Study the effect of usage, product quality on overall satisfaction
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of (7) Study the effect of price on overall satisfaction of 400 users by using a questionnaire as a valuable tool. Representing
a response rate of 100%, the accuracy of each side variable was 0.713 - 0.862, which was high precision. The results were
analyzed using Multiple Regressions analysis. The results of the research revealed that factors influencing purchase decisions
on social media: a comparative case study between facebook and tiktok platforms. has the highest opinion scores (X =
4.0149), opinions are at a high level, and analyzing data on service usage behavior of the tiktok platform found that the
product side Has the highest comment score (X =4.0488)Opinions were at a high level. Facebook's analysis of purchasing
behavior found that a large number of online purchases were overall at a high level (X=3.726) and TikTok's purchasing
behavior found that online purchases were overall at a high level (X=3.726). were large, overall at a high level (X=3.820).
Analysis of the correlation coefficient between variables All latent variables had a significant correlation coefficient at p <
.01 level.The social media purchase decision satisfaction between facebook and tiktok platforms had a correlation coefficient

that all pairs had a symmetrical relationship and exceeded .8, so the problem of correlation was too high. (Multicollinearity)

AraAgy: AIwTanals; UsnIg
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Comparison of online media exposure, the decision to use the service, and the
behavior of using service at grilled pork restaurant of people of Generation Z and

Generation Y in Mueang District, Surin Province
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The objective of this research was to study 1) to compare the online media exposure of grilled pork restaurants of
the people of Generation Z and Generation Y in the district of Mueang Surin 2) to compare the decision to use the service
of the grilled pork restaurant from the online media exposure of the grilled pork restaurant of the people of Generation Z
and Generation Y in the district of Mueang Surin, and 3) to compare the behavior of using the service of grilled pork restaurant

from exposure to online media of the people of Generation Z and Generation Y in the district of Mueang Surin. The research
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is a quantitative research using an survey research, The population is customers of grilled pork restaurants in Mueang Surin
District. The sample size was determined from the Krejcie and Morgan table with a 95 percent Confidence Interval, and 384
people were sampled, Data collected by using a questionnaire from customers aged between 15 to 43 years old at 12 grilled
pork restaurants in Mueang Surin District that advertises the shop or accepts reviews through online media, by requiring the
respondents to fill out the questionnaires by themselves.

The results showed that (1) Different generations had no significant different in exposure to online media of grilled
pork restaurant at the 0.05 level of confidence. (2) Different generations had no significant different in decision to use the
service of grilled pork restaurant from exposure to online media at the 0.05 level of confidence. and (3) Different generations
had no significant different in behaviors in using the service of the grilled pork restaurant from the exposure to online media

at the 0.05 level of confidence.
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Lessons and Roles of Community Leaders in Driving Community Development
through the Concept of Community-based Circular Economy along the

Thai-Cambodia Border in Kapchearng District, Surin Province
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This research aims to explore the crucial role of community leaders in promoting community development through
the implementation of the circular economy concept. The study focuses on the Thai-Cambodian border area in Kapchearng
District, Surin Province. The objectives include investigating the significance of community leaders in initiating and facilitating
community-driven processes towards sustainable development. Qualitative research methods were employed, utilizing tools
such as dialogues, interviews, recordings, and observations. Primary data was collected from 25 community leaders in the
selected area, employing purposive sampling techniques. Content analysis techniques were applied to analyze the data and

interpret the findings within the context of the leadership role in community development. The research findings underscore
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the pivotal role of community leaders in initiating and catalyzing community participation in line with predefined community
goals. Moreover, the study reveals the substantial impact of community leaders on the overall community development
process. By providing guidance and stimulation, these leaders foster participation, creativity, and collaborative efforts within
the community. The study also highlights the importance of community leaders as key initiators in promoting the circular
economy concept and generating member engagement. They achieve this through fostering trust, promoting learning, and
supporting sustainable economic transformations that enhance the role of leaders in driving community development. To
further enhance the effectiveness of community leadership, it is recommended to focus on developing and strengthening
their understanding of their own roles and responsibilities. Additionally, promoting knowledge in the field of circular economy
is crucial to serve as a model for stimulating and supporting the learning process among community members.

Furthermore, fostering collaboration among community members and other communities is essential to facilitate

knowledge exchange, resource sharing, and network building, thereby contributing to sustainable community development.
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Customer Satisfaction Impact on Service Marketing Mix Factors: A Case Study of
Using ALL Online Service at 7-Eleven Convenience Store, Namthong Branch,
Mueang District, Phrae Province.
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This research article aims to study the marketing mix factors that influence customer satisfaction with the ALL Online
service at 7-Eleven convenience stores, Namthong Branch, Phrae Province. The research is conducted quantitatively with a
sample group of 300 customers using the ALL Online service in the convenience store, selected randomly. The research tool
is a questionnaire based on the I0C model, and the overall questionnaire achieved an alpha value (Q) of 0.98. The statistical
analysis used includes the mean (x) and standard deviation (S.D.).

The research findings reveal that the personal factors predominantly consist of male customers aged between 19-
30 years, working in the private sector, holding a bachelor's degree, and having an income between 10,001-20,000 baht.
Regarding the marketing mix factors, the customer satisfaction with the ALL Online service in convenience stores is found to
be high in all aspects. These aspects include physical attributes, followed by service processes, location, product offerings,
and personnel, pricing, and marketing promotions, respectively.

In conclusion, based on this research, the customer satisfaction with online services of convenience stores
emphasizes the importance of physical attributes as a significant component of the service marketing mix. Therefore,
convenience stores should implement the following strategies to enhance customer satisfaction: 1. provide personalized
advice and consultation to individual customers regarding their inquiries. 2. offer attentive and caring service. 3. recommend
suitable products to customers. 4. maintain a record system of customers' previous orders or viewed items to understand
their genuine needs.

AIEIALY: AITINBLY; SIUNFUNINNITAAIMUTATT; USNIT ALL Online; $11aznInte 7-Eleven
Satisfaction; Service Marketing Mix; ALL Online service; 7-Eleven convenience store.
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An analysis of production costs and returns of Ricefield crabs product

A case study: Organic vegetable community enterprise group, Sisaket Province
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This article aims to study the cost of production and yield of crab products. By Organic Vegetables Community
Enterprise (Boonmee Farm) Duan Yai Subdistrict, Wang Hin District, Sisaket Province The data collection was in-depth
interviews with 3 groups of samples, namely (1) group presidents, (2) operating committees, and (3) members of organic
vegetable community enterprises. A simple random sampling method was used to select a sample group, totaling 30 cases.
There is a period of time to raise paddy crabs to be processed into products for sale, including 1. Ong Poona Powder, 2.
Herb Pickled Crab, and 3. Crab Crackers. From November 2022 - March 2023, the study found that the cost of production
and yield of crab products. The total cost of production per year was 149,715.63 baht, with total income of 179,900 baht,
resulting in an annual net profit of 30,184.37 baht. And has a net return on sales representing 16.78 percent, raising paddy
crabs to be processed into paddy crab products is another way to help increase the income of the organic vegetable
community enterprise group (Boonmee Farm).

ANEIALY: AUNUNITHER; HANDULN; ARSI
Production Costs; Return; Crab Products
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Adding value to degraded native tamarind varieties of community enterprise
groups Farmers build life-changing gardens at Poi Waterfall,
Wang Thong District, Phitsanulok Province
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The objectives of this research were 1) to study consumer behavior toward processed tamarind products, 2) to study
demographic factors affecting the marketing mix factors in purchasing decisions of processed tamarind products, 3) to study
ways to add value to tamarind products. questionnaires were used as a tool to collect quantitative data. The samples were
randomly sampled using the method. Calculated according to the formula of Cochran (W.G. Cochran) from the population
sample in Phitsanulok area. with internet usage and interest in tamarind processing products A total of 250 samples were
obtained and 8 in-depth interviews were used by 8 entrepreneurs involved in the tamarind processing business as a tool for
collecting qualitative data. Statistics used in data analysis were percentage, mean, and standard deviation.

The results of the study revealed that most of the samples were female, aged between 31-40 years old, bachelor's
degree. Occupation: Civil servant The average monthly income is 10,001-20,000 baht. Most of them buy processed tamarind
at convenience stores. Most of them choose to buy because processed tamarind is delicious. But there are consumers who
do not choose to buy processed tamarind. for fear of diarrhea fear of gaining weight think that there is no health benefit and
the sample gave the most importance to the product in purchasing. The way to add value to the degraded native tamarind
varieties is to process them into dried tamarind crystallized and tamarind soap.

AEIALY: NIANYanT; diugiudes; aninse
value-added; native varieties of tamarind; grade drop
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Increasing potential and competitiveness with business model canvas (BMC) and
upgrading indigo-dyed fabric products Ban Song Nuea Cotton Processing Group,

Phang Khon District, Sakon Nakhon Province
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The purpose of this research is to analyze the Business Model Canvas business model that enhances the
competitiveness of competitiveness add marketing channels Learn to manage marketing Resulting in increased income of
entrepreneurs Ban Song Nuea Cotton Processing Group, Phang Khon District, Sakon Nakhon Province This research is a
qualitative research. There are steps in research studies, namely, literature review and related research by reviewing concepts
and theories related to the research context. to design a business model analysis framework Empirical studies in-depth
interview and participatory observation including group chats to understand the views of consumers Analysis and conclusions

of research findings The business issues data obtained from the data collection will be combined and analyzed. to find the
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key elements of a suitable business model; discussion of the results to obtain additional perspectives and recommmendations
on each element; The results of the research indicate that from the Business Model Canvas theory that has 9 elements, but
for the group of entrepreneurs. Focus on the 3 key elements that are most important, consisting of (1) target customers, (2)
value creation, and (3) distribution channels. adding marketing channels Learn to manage marketing Resulting in increased
income Increasing marketing opportunities to reach customers By jointly creating a standard of products in the production
process from upstream to downstream in terms of raw materials, production processes product development Branding and

Marketing to increase competitiveness in the market even more.

AaIALY: linnagsie

Business Model Canva
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Development of product processing prototype snacks made from Chili Jinda To
develop a community agribusiness model: a case study of Pla Khao Noi Village,

Lam Khlong Subdistrict, Mueang Kalasin District Kalasin Province
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This research was a participatory action research aims to 1) study the agricultural context in Pla Khao Noi Village
community 2) develop snack products from Jinda Chili 3) develop an agribusiness model in Pla Khao Noi Village community.
The research target groups are community leaders, farmers in the community, government officials, professors and students.
The research tools were interviews by bringing information about occupational farming contexts in the community. Used in
the development of prototype products and develop an agribusiness model in the community.

The research results showed that community leaders, farmers in the community Government officials, teachers and
students exchanged information and brainstormed to know the agricultural context in Pla Khao Noi village community,
Village No. 6, Lam Khlong Sub-district, Mueang District, Kalasin Province. The farm produces approximately 20,000 kilograms
of produce, which is sold at the price of fresh chilies at about 30-40 baht per 1 kilogram. Chili prices fluctuate heavily fresh
chili must be processed into dried chili. But the problem is that there must be a limited space for chili drying and it takes a
long time to dry for 7-8 days in good and sunny weather.

Processing products from Jinda chili found that they jointly developed products from Jinda chili in various ways to
increase the value of agricultural products of Jinda chili farmers by processing their products into snacks from Jinda chili with
the method of doing by removing the Jinda chili seeds and Jinda chili fillings bring the Jinda chili to boiling water baked with
heat It can help reduce the spiciness and fried with herbs. You will get crispy fried Jinda chili with herbs that are beneficial
in nutrition.

The development of an agribusiness model in Pla Khao Noi village community found that they jointly developed
an agribusiness model for the product brand “Prik Peak” a crispy fried chili without spicy herbs can be eaten as a snack or
food for eating as a side dish with other foods. This is another way of generating income for farmers in the community and

increasing the value of agricultural products of Jinda Chili farmers.

A1EIALY: NMITUUTIU: WiNTUAY; NANAMYIAULUY; LTNYARIHANGS; WUUTIABINNGINUNYAT
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Performance of Time Series Forecasting Model per Inventory Management
Case Study: Chai Ka Cham Shop Park 459 Sakon Nakhon Branch
Waan JuNInsza
AMEINEINITIANTT UMINIRYTANanauns

* Corresponding Author: phanlob@snru.ac.th
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The objectives of this research are to predict the time series forecasting of inventory management for restaurants
as follows: 1) To increase the efficiency of inventory management and solve the problem of over or under-ordering in
each raw material ordering cycle, 2) To reduce costs and lose sales opportunities, 3) To find suitable reorder point of raw
materials. Research methods from case studies Chaika Cham shop Park 459 Sakon Nakhon branch has used ABC analysis
theory from a total of 10 items that found irregularities in the warehouse. Once the above results are achieved, forecasts
are made using a time series forecasting to determine the right quantity per inventory and find the right reorder point for
raw materials.

The results of the study showed that raw materials of type A products have a high consumption and high unit
price. As a result, time series forecasts raw material quantity forecasting methods can accurately calculate raw material
forecasts, and inventory management can be optimized, reducing inventory storage costs. The shop can order ingredients
very precisely. Sufficient inventory quantity to sell. The reorder point is accurate per raw material order cycle and can

reduce the storage space of raw materials inventory.

AraAg: nsneInsallpeldUuuuaynIuIa; NITIATILIMUY ABC; 9Ra9e lnaiiinuizay; Summipas
Time series forecasting; ABC analysis; Reorder point; Inventory
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Identity of Yow People’s Patterns: the Conservation and Commercial
Community Product Design, Sakon Nakhon Province
Jusun Aulndea
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The identity of the Year people originates from the folk wisdom passed down by their ancestors and is very important
for life. The purpose is to collect and study the history of the identity of the Yor fabric in Sakon Nakhon Province. The
samples used in this study. Ban Nong Khae Silk Weaving Women's Group, Tong Khob Street, Khok Si Suphan District, Sakon
Nakhon Province 261 patterns from 59 Ban Nong Khae silk weaving women. Research tools include surveys, interviews, and
group discussions. Workshop, Observation, and Camera Use triangulation techniques to check the reliability of data and
provide descriptive research results. The results showed that History of the identity of the Tribal people of Sakon Nakhon
Province inherited from ancestors Then developed into the identity of the group, such as Mudmee silk Mudmee cotton
fabric Indigo-dyed mudmee silk inventing patterns according to the prototypes of Saew cloth that have been inherited from
ancestors come to invent more patterns from the original patterns Most of the patterns that appear on the fabric are
influenced by nature and the environment of the local people's way of life, such as patterns imitating animals, trees, banyan
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trees, mudmee fabrics using tie-dye techniques. which are complex, for example, the Mak Jub pattern, tie-dyed Mee 3 times,
i.e. yellow tie, red tie, red tie, green tie, green tie, black tie-dye pattern, big tie-dye Mee pattern, tie-dye Mee 4 times, white
tie-dye yellow tie yellow dye red tie red dye green tie green dye blue Conservation guidelines found that local fabric
products were applied to develop products in the form of costumes. equipment and used to promote sales through OTOP
will make money with the community In the design of prototype community products, it was found that Ban Nong Khae

Mudmee Silk honeycomb silk dress

ArdALy: onanvalinyagle; N150vsnY: HARNTNTY

The identity of Nyaw fablic; Conservation; Local products
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COST AND BENEFIT ANALYSIS OF MANGOSTEEN CULTIVATION:
A CASE STUDY OF FARMERS IN LAN SAKA DISTRICT,
NAKHON SI THAMMARAT PROVINCE

Naret Nipakornpan

Department of Economics, Faculty of Management, Bansomdejchaopraya Rajabhat University

* Corresponding Author: naret.nip@hotmail.com

Abstract

The objectives of this study were 1) to analyze the cost and benefit of the mangosteen cultivation of farmers in Lan
Saka District, Nakhon Si Thammarat Province, and 2) to study the problems and difficulties found in mangosteen cultivation
of farmers. The sampling groups were 30 mangosteen farmers in Lan Saka District, Nakhon Si Thammarat Province. The
research instruments were questionnaires for farmers and statistics used for data analysis, such as average and percentage.
Regarding the calculation of benefit-cost ratio, revenues from sales and production cost will be applied. The results from
studying the cost and benefit of mangosteen farmers in 2017 indicated that Distribution of mangosteen is carried out
independently in the local area by 19 farmers, accounting for 63.33%. Most of the labor used in mangosteen production
comes from household labor, with 19 farmers, accounting for 63.33%, employing this type of labor. The selling method for
durian produce is primarily done through collective sales, with 16 farmers, accounting for 53.33%, adopting this approach.
The prevailing trend among most farmers is to continue cultivating durian at the same level due to limited land availability,
with 18 farmers, accounting for 60%, citing this reason along with limited capital. Mangosteen farmers spent the fixed cost
of 5,392.69 Baht per Rai per year and the variable costs of 13,454.67 Baht per Rai per year. Therefore, the total cost spent
by the mangosteen farmers was 18,847.36 Baht per Rai per year. Interestingly, the average revenue of mangosteen farmers
derived from the sales of mangosteen in the amount of 40,202.59 Baht per Rai per year which the average revenue was 50.5
Baht per kilogram. Furthermore, the findings from the study showed that the business profit was 34,153.19 Baht per Rai per
year and the economic profit was 21,375 Baht per Rai per year and the benefit-cost proportion was 2.15 times. Problems
and obstacles affect the production of mangosteen farmers the most. is the distribution side as for the problem of expensive
fertilizers causing farmers to use less fertilizer As a result, the quality of the mangosteen has decreased. The most common

problem in mangosteen plantation is uncontrollable.

Keywords: Benefits and Cost Analysis; mangosteen cultivation; Lan Saka District; Nakhon Si Thammarat Province
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DEVELOPMENT AND PROMOTION OF NEW STARTUP FOR THE ELDERLY

THUWAPOL KONGNOI

Dhonburi Rajabhat University
* Corresponding Author: thuwapol k@dru.ac.th

Abstract

The promotion of elderly individuals as new startup is a means to increase opportunities for their participation in
the economic and social development of the community. It creates income and prospects for retirees, offering them an
improved quality of life and the ability to become self-reliant. The objectives of this study are: 1) to examine the indicators
of characteristics of new elderly startups, and 2) to develop new elderly startups using both quantitative and qualitative
research methods. The key data providers consist of two groups: 1) ten elderly individuals residing in the Thon Buri district
of Bangkok, who possess the qualifications and interests for business startupship, and 2) nine experts in business and elderly
startupship, including scholars and elderly individuals. A selective and targeted approach was used to collect data,
employing: 1) an assessment form for measuring the characteristics of new elderly startups, and 2) an evaluation form for
assessing the qualities of new elderly startups. The data analysis involved qualitative methods such as analysis and synthesis,
as well as preliminary statistical analysis including frequency, percentage, mean, and standard deviation. The research findings
reveal that: 1) the indicators of characteristics of new elderly startups encompass 11 indicators with a total of 72
characteristics, including vision (5 characteristics), strategic management (10 characteristics), marketin (10 characteristics),
financial management and accounting (6 characteristics), leadership (10 characteristics), risk management (5 characteristics),
coordination (5 characteristics), love of learning (5 characteristics), creativity (5 characteristics), ethics (6 characteristics), and
knowledge (5 characteristics). The indicators with the highest scores are coordination (4.80 + 0.23), knowledge (4.60 + 0.16),
vision (4.60 + 0.54), and leadership (4.50 + 0.14). 2) New elderly startups have the highest demand for the development of
the elderly's capabilities (4.57 + 0.53), followed by knowledge and learning (4.44 + 0.71), and technology usage (3.80 + 0.89)
being the lowest. Additionally, they expressed the need to develop new products (6 items), packaging development (8
items), brand identity (7 items), and publicity materials (9 items). The findings of this research can serve as a framework for
supporting the elderly in becoming more capable startups and can be utilized to assess the alignment between the

characteristics of the elderly and their actual needs.

Keywords: new startups; elderly
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Generation Zs’ Organization Welfares and the Quality of Life

Naphat Wuttaphan

Human Resource and Organization Management Program Faculty of Management Sciences, Pibulsongkram Rajahbat University

* Corresponding Author: Naphat.w@psru.ac.th

Abstract

This research aims to study how the private organization's welfare affects Generation Z's quality of life. Data were
collected by using online questionnaires around Thailand with 400 samples. Data were analyzed by using both descriptive
(percentage, mean, standard deviation) and inferential statistics (Analysis of Variance, correlation, and regression). The study
found that there is the high correlation among organization welfare and the quality of life that Generation Zs required.
Moreover, the regression analysis found that the quality of life which are physical, psychological, relationship, and
organization factors are affected by welfares (healthcare, social and economics, work motivation, education, entertainment,
and work environment dimensions) at the significant level of 0.05. The results of this study could be beneficial to the
organization in order to understand and provide a significant welfares to upcoming generation that suits to their requirements

for enhancing the job effectiveness and job motivation.

Keywords: Generation Z; Organization Welfares; Quality of Life; Private Organization

OIE018

45| Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC Vi) November 14 - 16, 2023, Sakon Nakhon Rajabhat University

2

N5UsEyFYINITTEAULINIYIN UazseAUrIl 51977308 ASH o Uil ox - ob NOATNIEY BEDb I AN NGRS IVINANaUAT r” I P
LY swinade

RUNIRAZ v | The 7' Rajabhat University

https://runirac.snru.ac.th/

Poster Presentation

International Conference

46 | Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University .
%

M5UsEYUIYINITILAVUINIYIA UASTZAUYIA 5719030 A%ei o SUfl oc - ob WgATNIPY beob 0 UWI1INEIAETIVANANAUAT Lk f”| ff -

RUNIRAC vt | The 7' Rajabhat University
e | o e -

https://runirac.snru.ac.th/

ENHANCING THE PRODUCT ALLOCATION OF COSMETIC ITEMS
THROUGH ASSOCIATION RULES MINING

Napat Srinual’, Nantawan Boonraksa, Chanisara Thitkrathok

Department of Logistics and Supply Chain Management, Faculty of Business Administration, Huachiew Chalermprakiet University, Samutprakarn, Thailand

* Corresponding Author: napat.sri@live.hcu.ac.th

Abstract

This research paper aims to achieve two main objectives in the context of cosmetics fulfilment operations. The first
objective is to enhance product allocation within the storage room by implementing a correlated storage assignment
strategy. The second objective is to reduce picking travel time, which encompasses the duration needed to reach the storage
locations of all order items, including the return path involved in the picker-to-parts picking process for cosmetics items.
To accomplish these objectives, the study utilizes the Association Rule technique in Data Mining, specifically employing the
Frequent Pattern Growth Algorithm to analyse a comprehensive sales transaction database from customer orders. The
dataset used in this study consists of a collection of transactions from a cosmetic e-commerce fulfilment database covering
a three-month period. Due to the large size of the dataset, a stratified random sampling technique was employed to select
random transactions within this timeframe. The storage room under investigation comprises the top ten categories, consisting
of a total of 300 items. Given the diversity of items to be stored, significant challenges arise in efficiently retrieving the
items, resulting in improper placement within the storage room. Consequently, the picking travel time experiences
considerable time consumption for each order. To mitigate this issue, the store layout is redesigned, and the time by typical
pickers in storage room is calculated to determine the optimal layout configuration. The results demonstrate that
after implementing the optimized store layout, the average travel time per list required to pick up the items reduced from
22.24 minutes to 6.16 minutes, representing an average travel time reduction of approximately 73.02%. Additionally, the
average picking time per list required to pick up the items decreased from 11.71 minutes to 4.10 minutes, resulting in a total

picking time reduction of 7.61 minutes per list, approximately 64.98%.

Keywords: product allocation; association rules mining; FP-Growth algorithm

PIEOOZ2

47 |Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University 2,
& o o o a a o o 7
M5UsEYUIYINITIEAVUINIYIA UasTEAUYIA 190308 AT of U] o - 0b WRATNIYY bebb Bl INVINGIETIVANINAUAT Lk !”l fi -
RUNIRAC vt | The 7' Rajabhat University
SR e .

https://runirac.snru.ac.th/

Sponsors

)

/ - -y A L)
LUTEN IAENL28 T89T 3nA

I B
/ UIHN Siuding e
°

www.ulvac.co.th

S.P.Ssource Co.,Ltd.
9 /

48 |Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University P
=

ﬂ751/531'1/777”7775@7./”7”7779) “ﬂ:«‘i&’ﬁu‘”’]ﬂ 57‘”@")‘6’8’ ﬁf\?” 4 'Jﬂn oc - ob W[]ﬂﬂn'lﬁ/u lbé@bb o ﬂW77ﬂﬂ7ﬂﬂ77Vﬂgﬂﬂauﬂ5 I"
LW swimases

RUNIRM!:F;;E! The 7" Ra]abhatUmversny
s v A

https://runirac.snru.ac.th/

Organizer

Co-host

RUNIRAC Vll

umdnenduswiganauns

NATIONAL INSTITUTE OF
ADVANCED INDUSTRIAL SCIENCE
AND TECHNOLOGY (AIST)

OSAKA
PREFECTURE
UNIVERSITY

f UNIVELSITY NUS U . II,‘M\

National University University of Mandalay

of Singapore
The o
o émenc,on B o
E eromic f
E Society - - L/ ®
2‘ WWW.CEIamICs.0rg e W’
Lo LCHAPIER annumasTudianninlng i ‘. )
@il Thailand Thai Thermoelectric Society o,

49 |Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University .
%

f]’]ﬂ/i::‘lf&l??f’]n7§'§'A‘JWUZJ7ZJ7TI7FI UazTEAUYI 31909798 HNW o/ ’JUVI oc - ab W{]ﬂim’]&ll! lbé®b W ili']’]?WEHﬁElﬁ"anﬂﬂmJﬁ? k r”l ]

WUMRA: VEl The 7 Ra]abhat Umversny

https://runirac.snru.ac.th/

Abstract Book

g |

UNIRAC VII

umonmauswunganauns

The 7" Rajabhat University National and International Research and Academic

Sakon Nakhon Rajabhat University, Thailand,
15 - 16 November 2023

[Conference]

All right reserved

Copyright © 2023 by Sakon Nakhon Rajabhat University

50| Page



The 7" Rajabhat University National and International Research and Academic Conference (RUNIRAC VII) November 14 - 16, 2023, Sakon Nakhon Rajabhat University
M5UsEYUIYINITIEAVUINIYIA UasTEAUYIA 190308 AT of U] o - 0b WRATNIYY bebb Bl INVINGIETIVANINAUAT

7

L1 swinade

RUNIRAC vt | The 7' Rajabhat University
e | o e -

https://runirac.snru.ac.th/

About Conference

Host

1. 599ANERM519158 A5 35UNS N@dn
2.599F@N519158 MS.9N5NY WA

3.599A1@0519138 A9.qU3A AIgums

4. 919138 a3.9uTe5 Yunlania

AZN5IUNT5IYINS (Academic Committee)

Track 5: A1un15An® (Education)

1.

2
3
il
5.
6
.
8
9

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.

57053 90UNs wwHUUN
57.09.395 NeAdAlNEAS
NA.AT.A1UN50 DUNT
HeLas.nslnsSu autl
NA.AT. Uyt RN
uA.A3 3555 Bued

ne.ns. Yagdus Unudan
ne.as.Uuean ganul
NALAS. AU LNYTHIANUS
w05 Seyeuresel avan loa
NA.AT.TIATE DAUNALIAD

i

NA.ATLAUTY auUed
we. Jeen 0§oens
NALLUSS BTU
NALATNT JUNTI09
NALIUAU JUNUUIN
NA.I315T WInuila
NA.ANIAT YN
AT.UTIIUNT DUR
A3 3nTa Uuenius
A5 Waan JUNSNTLINS
AT NAAT LAUTIRA

caa o

A7.073AU waudung

wenauialmesludidnnsnlne

wenauALImnTINaauwissEmelng Tunssususigudud

Uses1uau1mu The American Ceramic Society Thailand chapter

WENANIANATOUDALATUNMTIT MUY weranTLasdnLAanT

51| Page



